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RESPONSI BLE REPORTI NG

w ith Jasm uheen

I  was guided to write this art icle after having to deal with a backlash of cr it icism  

regarding a person now liv ing on prana who has been doing a lot  of m edia work - a role, 

which thankfully I  have now ret ired from . I  love being able to decline such invitat ions 

part icular ly from  the m ainst ream  print  m edia and everyday I  feel m ore and m ore like 

Greta Garbo who said ‘I  von’t  to be alone’ – at  least  when it  com es to the global 

m ainst ream  press.  I  loved to read the words in a recent  art icle by a well known New 

York journalist  ( that  again failed to consider the power of Divine Love)  that  said 

som ething like ‘the Aust ralian Guru of Alpha, Jasm uheen, declined to be interviewed’ and 

with such a cont roversial subject  as prana power, silence for m e has becom e m ore 

em powering. All the data has been gathered and presented and now only awaits 

respect ful acceptance. Tim e of course will ,  as usual, be our cham pion.  None the less, 

those of you inspired, or pre-program m ed, to tackle the m edia re holist ic educat ional 

m at ters, m ay find this art icle helpful.  

After 7 years of m aking m yself available to do newspaper, m agazine, radio and 

television int erviews ands docum entaries, it ’s great  to have com pleted m y assignm ent  in 

this field and to have gone into sem i ret irem ent  re the global m ainst ream  press. 

I n late 1999, I  m ade the decision to no longer do any pr int  m edia and to only do live 

radio and TV, as I  was disappointed with the m edia circus that  was m ade around 

som ething that  had occurred as the result  of a very sacred spir itual init iat ion and I  was 

also t ired of the m is-educat ion and blatant  m isrepresentat ion that  often occurs within 

the m ainst ream  press. The final st raw cam e after I  had spent  two hours with an 

intelligent  reporter, obligingly providing in-depth credible research and painstakingly 

ensuring all angles were responsibly covered, only to find her art icle full of factual errors 

– over 20 to be exact . I  rem em ber thinking ‘I  know she’s not  stupid’ so the only 

conclusion that  I  could draw was that  she had set  out  deliberately to m isinform  the 

public – hence m y decision to no longer support  public m is-educat ion in this way. Thus I  

rest r icted m y m edia work to support ive journalists open to m etaphysics who operated 

with higher levels of integrity and to all  of them  I  extend m y heart felt  thanks.  

So a thousand or so interviews later, after reaching over 800 m illion people since 

1996, I  can consider m yself to be well inform ed enough to offer a few insights. I  do so 

knowing that  our job as m etaphysicians is holist ic educat ion. We all now know that  all 

fear is bred through ignorance and that  for som e of us this m ay m ean that  part  of our 

work to dispel this, m ay m ean t im e spent  with the global m edia.   

So let ’s begin:  

1) For the m ore esoteric connected I  recom m ended the em ploym ent  of an Angel 

Market ing and Media Team , together with the em ploym ent  of a Holy One to 

oversee your m edia connect ions. This is a great  t im e m anagem ent  tool and 

saves us wast ing or m is-direct ing energy. My Public Relat ions Media Agent  is 

St  Germ ain who agreed only to send m e switched on reporters. (Unfortunately, 

I  forgot  to ask for switched on editors as well.)   
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2) Be aware of the ‘slash and burn’ technique com m on with m ainst ream  print  

m edia. By this I  m ean you can spend wonderful interview t im e with an aware 

reporter only to find that  although they m ay deliver a balanced, well 

researched art icle, that  their  editor will literally slash it  to pieces for the sake of 

sensat ionalism  and consequent ly ‘burn’ you, m aking what  you say in your 

interview appear far fetched and/ or incom prehensible as credible references 

and research that  you have provided is deleted.  The sam e editor is likely to run 

a catchy  sensat ionalist ic and m isleading t it le to draw at tent ion and boost  sales. 

Journalist ic int egrity, am ong these ones, is a low prior ity.  

3) Be aware that  while we naively assum e that  all art icles bought  from  another 

newspaper will be confirm ed for story and report ing accuracy before going to 

pr int , this is not  necessarily so. I  have experienced top credible m agazines 

buying and print ing ill- inform ed factually incorrect  art icles from  the tabloid 

newspapers, who as m any of us are aware, often fail to check their  facts as 

they usually opt  for the sensat ionalist ic to sell copy instead. Money from  sales 

is a higher pr ior it y for m any of these tabloids, rather than providing correct  

intelligent  and factual report ing.  

4) Hence m y recom m endat ion: Steer clear of the tabloids!  Also before agreeing to 

do any m edia interviews check their  journalist ic integrit y and credibilit y re 

report ing.  

5) Exam ine your own int egrity. Why do you want  to be involved in the m edia? Do 

you harbour a secret  desire for fam e and fortune? How well do you know your 

m aterial? Are you liv ing what  you are preaching? I s your experience 100%  

based in t ruth? Many journalists are t rained to t r ip you, to always look for 

falsehood, and to expose fraud and deeper hidden m ot ives for what  they m ay 

see is your seeking to be well known. I t  is absolutely im perat ive that  you stand 

tall and act  in integrit y and have 100%  belief in yourself, in your product  or 

proposal. Any schism s in your  field will be targeted and m anipulated. 

6) When dealing with less than fr iendly m edia, never m atch aggression with 

aggression, as it  will t urn the public away. During m y t im e with br inging Divine 

power and its abilit y to nourish our cells and our souls, to the global stage, I  

encountered count less angry and/ or aggressive m edical pract it ioners, 

psychiat r ists, nut r it ionists and even fellow m etaphysicians who would go int o 

total at tack m ode – sit t ing forward in their  sits, accusing, finger point ing, 

shaking fists, raising their  voices etc. To be able to sit  there quiet ly and answer 

accusat ions with loving pat ience, and provide well- researched back up m aterial 

will always be in your favour, part icular ly when dealing with cont roversial 

subjects. The viewing audience will be im pressed with your calm  and m astery 

in this adverse situat ion, part icular ly if you have t rained yourself to radiate 

enough love to touch the viewing audience in their  hom es. Rem em ber, people 

learn only 7%  of what  you say, 93%  of how they learn is gathered through 

your tone of voice, physical m ovem ents, and body language. 

7) Make sure you are well plugged int o the Divine Channels and can radiate the 

perfect  voltage of love and wisdom  in all situat ions. Always act  like a t rue 

Master with int elligence, respect  and honour,  regardless of how your 

interviewer and the support ing panel m ay be t reat ing you and your research 

proposal or product .  This takes t raining part icular ly in the field of m editat ion, 

which allows you to always act  rather than react  when goaded. 

8) I f doing a prom ot ion for an event  m ake sure it  is also educat ional in som e way 

by providing a free tool or pract ical, beneficial research for the audience. Also 
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ensure the int erview will be published or go to air  pr ior to the event  you are 

prom ot ing. Obviously, I  am  not  talking about  paid advert ising here.  

9) I f possible, ask to proof read, for factual representat ion, any art icle before it  

goes to press. However, with m ainst ream  m edia very rarely is the interview 

subject  grant ed any edit ing r ights. 

10) Make sure any cont ract  you sign is checked by your lawyer and operates under 

the term s you agreed to. Don’t  be rushed int o m aking any decisions, always 

check all  angels and opt ions. 

11) Be aware of the im pact  of your m edia work on the global gam e. I f you do not  

follow the previous points you can be jeopardising the credible work of your 

colleagues, part icular ly those who have spent  years perhaps applying the 

previous points. This is part icular ly relevant  to cont roversial subjects such as 

pranic healing or pranic nourishm ent , and other energy healing m odalit ies, as 

we are challenging convent ional beliefs and m any of us have spent  m any years

set t ing up very part icular educat ional system s to br idge the m etaphysical and 

m ainst ream  worlds, and hence invite all to support  this by being very aware of 

what  is shared here. 

12) Be aware that  if your research threatens those who worship the God of m oney, 

that  even if you do all of the above you m ay st ill be port rayed in a negat ive 

light . Lifestyles that  act  as preventat ive m edicine program s will  deprive the 

m edical profession of their  livelihood, just  as m uch as being free from  t he need 

to take nourishm ent  from  physical food will upset  the billion dollar food 

indust ry, the m edical indust ry, the pharm aceut ical indust ry, and anyone who 

has not  experienced the benefits of Divine Power and its abilit y to heal (Reiki, 

Pranic Healing etc)  or to guide (clairvoyance, clairaudience) , or m ost  

cont roversial to nourish and love us.  

13) Consequent ly, som e t im es, at  best , all  you can expect  when dealing with m ain 

st ream  m edia is to plant  a few seeds in fert ile m inds, hence the m ore 

credibili t y you can offer, the bet ter. So do not  be at tached to the outcom e of 

your holist ic educat ional work. The r ight  ones will be m agnet ised to you, those 

ready will  hear. Those who do not  hear are either not  ready or they are not  

part  of your work st ream .  

14) Rem em ber, Spir it  and DOW power and the C.N.N. will always ensure the 

m essage is heard via the r ight  channels. The innernet  is incorrupt ible so use it .  

15) Always give credit  where credit  is due. I f you have developed certain abilit ies 

after studying som eone’s work and applying their  tools and techniques always 

credit  that  person’s research. For exam ple, in the field of Sacred Sexuality and 

Taoists pract ices, one of the world’s leading researchers is Mantak Chia, for 

pranic healing it  is Choa Kok Sui, for in- depth research int o the phenom enal 

capabilit ies of the hum an body, Michael Murphy’s book The Future of the Body

offers great  credibili t y. Sim ilar ly, Dr. Deepak Chopra is the leading researcher 

in understanding the m ind/ body connect ion. 

16) Sim ilar ly if som eone sends you an im portant  piece of inform at ion that  aids 

your work, credit  him  or her and thank him  or her where appropriate. Cross 

prom ot ion and respect ful acknowledgem ent  is part  of the new gam e of unity 

and needs to be encouraged and supported as Divine et iquet t e. 

17) Choose the m edia that  will best  advantage you and your research product  or 

your proposal. For exam ple, spir itual or holist ic program s usually provide less 

bias, m ore open coverage although they too m ay often engage the services of 

a professional to add credibilit y to their  show. For exam ple, both m ainst ream  
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and esoteric m edia have often consulted with doctors and nut r it ionists for t heir  

opinion regarding liv ing on light , which unless the pract it ioner m editates and is 

fam iliar with chi or pranic research, is basically a waste of t im e. All t radit ional 

nut r it ional research only applies to a person who is anchored in Beta/ Alpha 

brain wave pat terns, and for a m editator liv ing an holist ic life and operat ing 

from  the Theta/ Delta brain wave pat tern, our abilit y to access levels and types 

of energy unavailable to the m ass populace is som ething not  yet  understood 

by m ainst ream  researchers. 

18) Be well prepared and well inform ed. Live your life as a Master. Always act  

im peccably and never lie or st retch the t ruth.  Then no m at ter what  anyone 

says or does you will  always have a clear conscience.  

19) Last ly, dealing with m ainst ream  global m edia with a cont roversial topic is not  

for the naïve or the faint  hearted. Having supposedly a reputable TV, radio or 

m agazine twist  or m isrepresent  facts to suit  them selves, or even lie to suit  

their  own hidden agendas, can be heartbreaking and confusing.  

20) Rem em ber, not  everyone will rejoice in what  you have discovered via your 

experience and research, especially not  those whose m oney m achines are 

threatened or who have som ething to lose. Not  everyone in the world want s t o 

create a planet  where t he Gods of fam e, m oney, sex or power are kept  in their  

proper perspect ive, or a planet  where the power goes back to the people. For 

exam ple, saying that  God is everywhere including within us and that  we can go 

direct  to experience God via the divine inner plane channels will threaten the 

hierarchy of pr iest power and the foundat ion of m any churches, just  as m uch 

as new energy sources of cheap sustainable power, will (and do)  threaten the 

exist ing energy barons with their  fossil fuel m onopolies, just  as preventat ive 

holist ic m edicine program s threaten som e t radit ional m edical fact ions whose 

livelihoods depend on people rem aining in the cycle of illness and disease.  

21) Not  everyone in this world has pure agendas, and while we m ay have been 

t rained to see God in all beings, it  is naive for us to think that  we can deliver 

new and bet ter ways of exist ing in this world and not  be challenged, 

part icular ly when we are public in our work.  

22) So, our last  word of advice for those involved in the global m edia gam e, is:

don’t  even to go there unless you are well inform ed and have both courage 

and a pure, pure heart . 


